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' Majaro.S, « Marketing in Perspective: banks and the Marketing concept », George Allen \ Unwin Publish 
Ltd, 1982, p. 179. 


«Cl jl ae Sable 9 dela debe GIS Ae (a poral! dag jell Aagall oda ye Gist 
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Aglec 5 Lead) aya y clit) Ades Gy Graal) Aig Y Ca reall Anil Aeadll aati y ¢ Lil 
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* Meidan A & Allen, «The role of Marketing Management in banking », The quarterly review of 
Marketing, Spring 1983. 
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. (macroéconomique) 

cll Gatlaa Gyo Aden MLal CUS pall Gy gucll 3 fal" 40S 44 “Badoc.M Cine: , 
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* Zollinger.M (Ibid), P 29. 

> Meidan.A, « Marketing of financial services », MacMillan Press, 1996, dans Zollinger.A, Paris, 1999, P 29. 

® Badoc.M, « Marketing management pour les société financiére », les éditions d’organisation, Paris, 1995, P 
10. 
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: Zollinger.M & al, « Marketing et stratégie de la banque », 3eme éditions, édition Dunod, Paris, 1999, P 28-29. 
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fe gene Gane 14) le A peal Ge pail ba ge Lagdae 9 Ghee sly) ye DS Ge 5 
col) Aa penal) Lea) apads ) pected clad 28 is SY! CaiUS ll ae Q ghey Gost (Al) Ab 
Galas cl) Gags sill 5 ASoe AMS aly 5 As gllaall 5a sath 5 camsliall Sell 5 Ci gl 2d Sroall 
Wile goby yerll Clalisl 

duoedidl ALLY ¢ gene! a) Glo Ga peal Gpuill yer Gal Gye LS 
Gilat Grd ADA Ge line Gate atLslSal 5 a preall alge EDA Ge dag (ill ALS, 
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® Reekie W .G, « Marketing in banking », August - September 1972 Through (Meidan). 
* Andrew D_ Grey, « Students attitudes towards banking », unpublished honours dissertation, university of 
strathclyde, 1977. 
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Ga guill “gal sf has Cals GLa 2) 7°(1968 Stall,) Gusd .19504 dan 44 woul 
OY ay Lad Ctl Lg ysl GA psgiall Ibe Apeti el 9 AS; pol) dani) GLY gl ob peal 
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Cl Cpwatinwall Gyo ail cLgililbais 5 gil jue 5 deald den GIS Gow JS Gi Slick , 
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'* Institute of bankers" ,The Marketing of bank services" Cambridge seminar 1971.6.11 September ,staples 
printers Ltd,1971,. 

'S Stall R .B" Marketing in service Industry ,"Atlanta Economic review ,May-June 1968 (Through 
Meidan1983). 

'© Reekie W .G" Marketing in banking ",August -September 1972 (Through Meidan, 1983). 

!7 Baker.MJ, « Bank marketing », The Scottish bankers Magazine, vol. lxix: N: 274, August 1977. 
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Source: Meidan.A & Allen, « The role of Marketing Management in banking », The 
quarterly review of Marketing, Spring 1983. 
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Cases) Cans Coll Cad gall Jaa. ySleiuall 5 Gl pul olatl Ca peal Call ge Gye ues al) yal 
OF (cal sgeeall Ale ol) Lapel) Jalal Gye) Ca renal JSla aI US Cle Gye Cas Ca peel 
Seis Gh Cad a prenell (ils 5 olatl Abred Cail go I gots Gl 5 GSlgieall Glale (4 Letla bs Se 





'8 Majaro S, 1982. (Ibid). 
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!° Badoc. M, Ibid, P 8-9. 
° Badoc. M, Ibid, P 9. 
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* Booms B.H & M.J Bitner, « Marketing Strategy and organization structures for service firms », in Donnelly.J 
& W.R George, « Marketing of Services », A.M.A, Chicago, 1984. 
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Source : Toumois.N, « le marketing bancaire face aux nouvelles technologies, Editions Masson, 
Paris, 1989, P 71. 
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Source : Sahel S.M, « Marketing of bank services with spécial reference to saving service in 
Algeria » , these de master en marketing, University of Strathclyde, Department of marketing, 


Glasgow (GB), 1988 


Ady gustill Calan) Gye Qac gi Ay letll GG luoall abbeal Gf del Jsaall DK ge Lads 
os Els Gad sl catlagll Ge els) Gad Gols) gf la YI fis 1 Ad ye Cilaal - 1 
ol, Lard ha tall Gyo eS Geared Gil SM aaa gh gb «ce g ill 
Ay jet) 5) quell Apa cles! Gle adi ye ale Gia Asal) Guat ie 1AGG Cilaal - 2 
gsh RS 5 SEAN Gs Salil pe CG reall GSay Ain Aaline GUS Co OL 5) apa «a pel 


lec VI 


vb Skat Ca penal 8 hy gully Leelat haw! GO) Oud peal Ge ouS are Cy 


Aaa ll if ad! e 
Airs 3 yas (6 Ca poral! dima (yo ad ll o 


Lgeeal 8) cab a} ge Gila 5 cA gard Gee eal) Cpe C4 pcnall (Sy te (I) GLa] agi e 
hb Cane GL) Gilat 5 ders Anat Cle ee Go) a peal) (Sy Glw! og 
I gigs a8 Zora JSS Le ayrat cys Aha LS yg) Gd 4 Glaus gall 9 Gleliall 5 gblidll 


19 


Lei galley 5 Ugal) delat 8 





ob cits 56 a penal (68 chi pull as jall deal 5 55 oo Glo (1984) El Sahn” 5S), 
cme on Lee pill ole) a peal le Guets (il) ail gl den Gle dua 5 555 pal 
rg te Geel) cle Gas al Glick is gin cb pull a pal 

gh Aled Gyull ye US ll ¢ 5s oF dS ailay USS Gd ANG gall Gls Gi 
sac} Ga prerall le Gay «(sell sd) aad SLAY etlagl Glarel Glas SI 5 lg pu 
5 Aca gall Spel Ge pede GLY 5 pe ches ol G peal Uyle AD Ge 5 bb pd Lael 
485 Ggaseen OI le agin! Gil jl aii ps Bid jase 5 Lele peal leu ye 

colt gat ea ja lac] y Aged aude Guety JSAM Naga Lele Gal i gel aap sh ash oh mal 
gd Jars ll GB pull Shi, ALL! 


Aad pecrall Cl 1 All 5 Sy quill a gall Lélaai-V 

sgllill gail) gle Gy gucill Aye yl) Ayleall “PMeidan Goal 
atiswall 9 pola) 28 dyna) SY) Ad pall Glerst Gl gual yas. 
» CpSl gweld Aghsivall 5 Alla literal ; Glalall audi. 
[gilda Lbs slac) 5 Ay gaiill Caley! aus. 
Abst geil id fy Glad) Calin 5 lal. 

GG Siswe gle ans gal 5. plese Gaal & gl das da esl aba ol Sie atin Gy pull’ 
MASL 43 fie Gy 85 AM g Galan) (ye dain gl gil cle eis ba puilll Bal oli Go) GG penal 
rool) GLAU Je (a by LGall Like 5 Leda Go es A pull GI) 
gh Aula gad 5 bose Glbbar" Slay Wie : Short Term : wall ded Cilai 
(a1 8) gal) ila sll le Calla) Gyo ell gh ASae Aaah sia 
Cpa teed Ca penal dala! Alt by ge GES : Long Term! ad) dish cin) 
Ads 

Ga puilll Sey gghe LG weoall (8 Ga guiill jal" aglliie (4 Brien & al Ge US Gave 5 

1a Loeall Ja} (8 Lida 


mr WN 





*1 El-Sahn.M.F, « The Marketing of financial services : an exploratory of the application of the marketing concepts and 
practices to schottish banks » Vol N° 01, Strathclyde Business school, Department of marketing, 1984. 

Meidan A \_ Allen, (Ibid). 

» Brien R .H .and Stafford J .E, « The Myth of marketing in banking », Business Horizons, Vol 10, 1967, (Through 


Sahel SM, « A study of bank marketing in Algeria with special reference to saving », These of Master in marketing, 
University of Strathclyde, Department of Marketing, Glasgow (GB), November 1988). 
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*° Wasem G .M, « The Triple Dilemma », bankers Magazine (USA) vol 1969 ,152 .(Through Meidan 1983 ). 
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Source: Booms B.H & M.J Bitner, « Marketing Strategy and organisation structures for service firms », in Donnelly.J & W.R George, « Marketing of 
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